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Thinking about the current 
COVID-19 (coronavirus) 
situation, how likely are you 
to
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Thinking about the current (coronavirus) situation, how likely are you to change your behavior?
* small base; ** very small base (under 30) ineligible for sig testing.

Sample is US only. n=1000, sampling error of +- 3.2% 
Notes: 

Previous 
week’s #

% most 
likely

Weekly
Change %

1 Avoid social spaces (e.g. bars/ 
restaurants, sports events, concerts) 2 82% +17%

2 Avoid non-essential travel 1 80% +12%

3 Stock-up on groceries 4 62% +10%

4 Save money for a possible emergency 3 61% +9%

5 Spend less on non-essential (luxury) items 6 59% +16%

6 Shop more online than in-store 5 56% +11%

7 Visit/talk to a healthcare professional 7   34% -3%

8 Choose different brands to what you usually 
buy 8   32% +10%

Who will be more likely to change behavior?
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Lower change than average Higher change than average

Group
Asian**

25-34

Northeast

African-American

18-24

$75K+

Hispanic*

35-44

45-54

South

Female

$30K - <$50K

$50K - <$75K

Male

White

Midwest

<$30K

West

55-64

65+

Change Behavior
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Choose different brands to what you usually buy

Visit/talk to a healthcare professional

Shop more online than in-store
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Save money for a possible emergency

Stock-up on groceries

Avoid non-essential travel
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Less Likely More Likely

Thinking about the current (coronavirus) situation, how likely are you to change your behavior?
Sample is US only. n=1000, sampling error of +- 3.2% 

51.6%

48.2%

34.9%

27.6%

31.7%

30.1%

13.1%

11.7%

Makes no difference
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Gender

Thinking about the current (coronavirus) situation, how likely are you to change your behavior?
All plotted datapoints are “More Likely” responses.

Sample is US only. n=1000, sampling error of +- 3.2% 
*
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Average: more likely
Male
Female

Females seem to be more careful/ 
risk-averse, but less likely 
to visit health care professional
↓ compared to last week, females 
dropped from #7 to #11 among the 
20 subgroups, representing now the 
average change in behavior
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Age

Thinking about the current (coronavirus) situation, how likely are you to change your behavior?
All plotted datapoints are “More Likely” responses.

Sample is US only. n=1000, sampling error of +- 3.2% 
*
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Average: more likely 18-24
25-34 35-44
45-54 55-64
65+

18-34 with high likeability to visit 
healthcare professional
↑ age 25-34 slightly rose from #3 to 
#2, behavior changes especially for 
saving money and visit/ talk to health 
professional

In general: The older, the less likely to change 
behavior, except travel and social spaces
→ age 65+ still subgroup with lowest behavior 
change, ranked #20 

Relatively low difference for 
avoiding travel and social spaces
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Income

Thinking about the current (coronavirus) situation, how likely are you to change your behavior?
All plotted datapoints are “More Likely” responses.

Sample is US only. n=1000, sampling error of +- 3.2% 
*
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High income rather try 
to avoid risk, especially by shopping 
more online than in-store
→ still ranked #6 in terms of 
behavior change, with continuous 
increases for online shopping and 
avoiding social spaces 

Low income below average on most 
behaviors except visit/ talk to health 
professional
↓ compared to last week, low incomes 
dropped from #13 to #17, less avoiding 
social spaces and non-essential travel
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Race

Thinking about the current (coronavirus) situation, how likely are you to change your behavior?
All plotted datapoints are “More Likely” responses.

Sample is US only. n=1000, sampling error of +- 3.2% 
*
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Average: more likely White
African-American Hispanic
Asian**

Asians seem to have a higher tendency 
to change behavior, esp. saving money, stock-up 
groceries, avoid non-essential travel and avoiding 
social spaces
→ still ranked #1 in terms of behavior change, with 
continuous increases for saving money for possible 
emergencies and stock-up on groceries

White subgroup on average or below in 
comparison to all other ethnicities in terms of 
behavior change
↑ compared to last week, rise from #18 to #15
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Region

Thinking about the current (coronavirus) situation, how likely are you to change your behavior?
All plotted datapoints are “More Likely” responses.

Sample is US only. n=1000, sampling error of +- 3.2% 
*

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Choose different brands
to what you usually buy

Visit/talk to a healthcare
professional

Shop more online than
in-store

Spend less on non-
essential (luxury) items

Save money for a
possible emergency

Stock-up on groceries Avoid non-essential
travel

Avoid social spaces
(e.g. bars/restaurants,

sports events, concerts)

Average: more likely Northeast
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Northeast leading on most behavior changes, 
besides South is leading in saving money for 
possible emergency
↑ Northeast with biggest overall behavior 
change compared to last week rising from #10 
to #3, especially for shopping online and 
stocking-up groceries

9



Methodology 
& Sampling

*US Census Source: Current Population Survey (2019) 

Quota US Census* Target Set

Age & Gender
Male

18-24 5.5%

25-34 9.5%

35-44 8.5%

45-54 5.4%

55-64 8.3%

65+ 10.0%

Female

18-24 5.7%

25-34 8.4%

35-44 8.7%

45-54 8.7%

55-64 9.2%

65+ 12.1%

Region

Northeast 17.3%

Midwest 20.9%

South 37.3%

West 24.5%

Fieldwork Country: 
United States of America

Sample Size: 
n=1,000

Methodology: 
100% online, sourced through Kantar’s          
LifePoints panel

Target Sample:
US representative sample for age, gender,             and 
region. 

No additional qualification criteria.

Data Collection Period:
Wednesday 18th March – Sunday 22th March
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